








ONLINE ADVERTISING OPPORTUNITIES
Banners
Attention-grabbing banner options provide you with the most cost-eff ective way to 
build your brand and provide additional impact to your print advertising program. 
Banners build brand awareness, drive traffi  c to your Web site and can help you de-
velop highly qualifi ed leads. 

728 x 90

468 x 60

250 x 250 300 x 250 150 x 315 160 x 600 120 x 600

Rich Media
This includes a wide variety of technology-driven advertisements. Rich media in-
cludes expandable ads, site overlays, fl oating ads, takeovers, backgrounds, cursor ads 
and audio ads. These high-impact marketing vehicles can provide an exciting new 
way of driving new customers to your products. 

Interstitials
These high-impact advertisements are presented before a content page on our Web 
sites. This is a great way to generate traffi  c and awareness as they have been found 
to drive more user clicks. These advertisements are typically full “page” (window) and 
presented without competing ads in the window space. 

Prestitials
Imagine the results you will receive from a full “page” advertisement that is presented 
to the visitor before the visitor actually enters the Web site. This premium ad place-
ment will bring your brand and product line to the attention of every targeted Web 
site visitor. 

(Images smaller than actual size)
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Page Peels
Starting as a page curl in the upper right corner of the home page, when 
moused over the page peels down to present a 489x485 advertisement. This 
dramatic presentation is certain to bring attention to your brand and visitors 
to your Web site or campaign specifi c landing pages. 

Video 
Video can provide an innovative way to present your brand. This is an excel-
lent way to feature representatives from your company to discuss or dem-
onstrate your products or introduce your company’s philosophy. A short im-
pactful video can add visual impact to your overall marketing campaign.

Roadblocks
Own all of the advertising units on a targeted content page. As a roadblock 
advertiser you own all of the advertising real estate which allows you to posi-
tion your brand with the content your customers and prospects are specifi -
cally looking for. 

Podcasts
Podcasts are an exciting new way to dynamically connect with your pros-
pects. Sponsoring an interview with an industry expert or discussion of a hot 
industry topic, you get a 15-second commercial before each podcast begins. 
Podcasts are prominently displayed on the homepage of our Web sites fea-
turing the sponsoring advertiser. 

Sponsored Links
High-profi le text ads are targeted to the content categories on our industry 
Web sites. This marketing technique delivers highly targeted traffi  c to your 
Web site or campaign specifi c landing page. 

E-mail Marketing
Deliver your customized message directly to the in-boxes of our highly-qual-
ifi ed audiences. You will have access to our subscribers and site visitors that 
know we are a trusted e-mailer so your message will be well received. We 
only send well-vetted messages, protect the privacy of our subscribers, and 
are in complete compliance of all federal regulations and best practices.

VISIT: bobitstudios.com

Visit www.bobitstudios.com for more details and samples. 
Contact your sales representative for custom banner sizes 
and/or integrated packages.
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Web Seminars 
 Web seminars are unbeatable marketing solutions that target your customers by providing them the industry 
information they want and need. Audiences receive real-time interaction with key industry experts to discuss new 
solutions and industry trends via live online presentation. Your sponsorship provides you a complete marketing 
solution for your brand as well as targeted leads.

FLEET TV 
 Sponsor a segment of FLEET TV and showcase a new product or highlight that in-house industry expert with a brief 
interview. Fleet TV sponsorship allows you to say it with customized video content located directly on the Automo-
tive Fleet Web site home page. Call your representative for more information.




